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Visit OutreachMediaGroup.com for exact space and material deadlines.
The magazine mails at the end of the month preceding the issue date. Editorial content is subject to change without notice.

Sept /Oct ’08
Generational Outreach

•  The Tweeners: Engaging this
 Emerging Generation for Christ

•  Attracting and Connecting
 20- and 30-Somethings 

•  Why Volunteerism is Drawing
 Today’s Seniors to Christ

•  Mentoring for Outreach 

•  Marriage Outreach

•  NOCO8 Preview

NOV/DEC’08
Apologetics in the
21st Century
•  The Gospel Without Words:
 Is Service True Evangelism?

•  Apologetics: Igniting the
 Churches’ Passion for Outreach

•  The Church and Poverty

•  Biblical Illiteracy

JAN/FEB’09
America’s Most
Innovative Churches

•  Third Annual Report: America’s
 50 Most Innovative Churches

•  Innovative Pastors Share
 Their Risks, Triumphs, Fears
 and Failures  

•  Ideas that are Changing the
 American Church

MAR/APR’09
The Resource Issue
•  Sixth Annual Outreach
 Resource of the Year Awards

•  Unconventional Easter
 Celebrations

•  The 25 Best New Easter
 Resources

•  Magnetic Worship

•  Why CEOs Aren’t Returning
 to Church

MAY/JUNE’09
Church CPR
•  Checking the Church’s
 Vital Signs

•  11 Ways to Resuscitate
 the Church 

•  Summer Outreach

JULY/AUG’09
The Smaller Church Issue
•  Small Church, Big Presence:
 Leaders Share How Their Small
 Churches Signifi cantly Impact
 the Community

•  Budgeting for Outreach:
 How One Small Church Does It
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“In my opinion, every
church that is serious about

fulfi lling the Great Commission
in the 21st Century needs to
have their leadership reading

OUTREACH magazine.”

94%
of OUTREACH

readers make or
influence church 

purchases

92%
of OUTREACH

readers retain their 
magazines for

future reference

82%
of OUTREACH

readers have visited
an advertiser’s

web site

Reader

•  55%  of readers’ churches are growing

•  76%  of readers’ churches are larger than
 the average church in America

•  83%  have at least two staff members

•  41%  have fi ve or more staff members

•  23%  have an annual budget of over $500,000

Readers’ Churches

•  25%  Baptist

•  13%  Evangelical/Non-Denominational

•  12%  Methodist

•  10%  Pentecostal

•  7%  Lutheran

•  6%  Christian Church/Church of God

•  6%  Presbyterian/Reformed

•  21%  Other

Readers’ Denominations

•  93% To find practical tools

•  82%  To be introduced to new things

•  70%  To challenge their thinking

Why Readers Use OUTREACH

“I have found something
of practical use in almost every 
OUTREACH magazine article.”

Average age: 48

76%  Male  24% Female

What Our Readers 
Are Saying Mails in SeptemberMails in SeptemberMails in SeptemberMails in SeptemberMails in SeptemberMails in September

Visit OutreachMediaGroup.com for more extensive demographics.

Did You Know?




